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A Job Well Done

**The knowledge rate represents the percentage of graduates for which we have  
verifiable information concerning their postgraduation career activities.

99% of the Class of 2019 were employed or enrolled in 
graduate school within six months of graduation— 
14% higher than the national average.

112  
Total graduates

108  
represented in report

96.43% 
knowledge rate**

64 % FEMALE

36% MALE

In this report:

The King’s College Class of 2019 employed
or in graduate school within six months*

National average for Class of 2018 
employed or in graduate school 
within six months**85%

99%

*The exact percentage is 99.1%, which is calculated using the total number of graduates 
captured in the knowledge rate, which is 108 out of 112 students. **Source: First Destination 
Report for the Class of 2018, from the National Association of Colleges and Employers. This 
is the latest for which data is available.



4 52 0 1 9  G R A D UA T E  R E P O R TT H E  K I N G ’ S  C O L L E G E

Majors  
and Minors

36%
PO L I T I C S ,
PH I LOSO PH Y,  
&  E CO N O M I C S

31%
M E D I A ,
C U LT U R E ,  
&  T H E  A R TS

21%
B U SI N E S S
A D M I N I S T R AT I O N

5%
F I N A N C E

1%
PH I LOSO PH Y

1%
H U M A N I T I E S

6%
R E L I G I O U S  &
T H E O LO G I C A L  
S T U D I E S

The Core Curriculum is the foundation of a King’s education.  
It engages students with a broad and coherent intellectual 
foundation for informed and principled leadership in successful 
careers after graduation. All classes are taught through an 
unapologetic Christian worldview. 

Below is a breakdown of the Class of 2019 by majors.
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8%

2%

9%

5%

11% 11%

6%

21%

11%

16%

The top industries employing King’s graduates from the Class of 
2019 are Business and Finance (21%) and Nonprofit and Social 
Service (16%). A new trend is the growth of Technology, Science, or 
Engineering, which has increased from employing 6% of the 2018 
class to 11% of the 2019 graduating class.

$61,016
was the average starting salary and 
bonus for the 2019 graduating class 

Employment  
by Industry

15% 
Of politics, philosophy, 
and economics majors 
had a business minor.
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Top Internships 
by Major 87% of the class of 2019  

interned before graduating*  
(national average: 61%**). 

23
events hosted by the Office 
of Career Development in the 
2018-2019 academic year,  
including visits to Bernstein, 
Google, and the United  
Nations.

FINANCE & BUSINESS MAJORS INTERNSHIPS:

MEDIA,  CULTURE,  & THE ARTS MAJORS INTERNSHIPS:

POLIT ICS,  PHILOSOPHY,  & ECONOMICS MAJORS INTERNSHIPS:

REL IGIOUS & THEOLOGICAL STUDIES,  PHILOSOPHY,  & HUMANITIES MAJORS INTERNSHIPS:

*Knowledge rate for internships is 93 out of 111 students, or 84%. **Source: National Association of Colleges and Employers

At King’s, we have a bias toward action that encourages students 
to explore their fields of interest in practice. As we say, “the City is 
our campus.” Students learn ideas in the classroom and put them 
to the test in the City through internships, part-time work, and 
volunteering. 

They also receive in-depth career development training. This 
includes career planning, resume coaching, practice interviewing, 
company visits, training in networking, connections to professionals 
throughout the city, and more. In a City that houses the largest 
number of Fortune 500 companies and hundreds of budding 
startups, students have countless opportunities to try out careers 
before they enter the workforce.

63% 
had two or more internships. 
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Where They  
Are Now

Caitlyn Berry 
M O RG A N  S TA N L E Y 
Administrative 
Assistant

Amanda Milone 
F E L LO W S H I P  F O R  T H E 
P E R F O R M I N G  A R T S 
Office and 
Communications 
Assistant

Elle Rogers 
J O H N  J AY  I N S T I T U T E 
Fellow

Andrew Welser 
U N I V E R S I T Y  O F  S T. 
A N D R E W S 
Grad Student in 
Archeology

Anastassia 
Gliadkovskaya
D A N  A L E X A N D E R
Fact Checker

Eben Mitchell 
P E I  F U N DS 
Investment Analyst

Our Class of 2019 is already making 
a difference in strategic institutions: 
government, business, media, law, 
education, and the church. 

Here is how our graduates are making 
our mission a reality. 

 “ Because King’s 
prepared me to learn 
more than just how to 
pass a test, I am able 
to start new programs 
and departments while 
also innovating systems 
already in place.” 

 Iain Coston 
 Redeemer Presbyterian 

Church, Lincoln Square

“
 I am grateful 

that King’s career 
development 
department 
recommended me 
for a job, and for the 
care it gives to King’s 
students and alumni!” 

 Rachel Cline
 Avail 

Ann Marie Carlson 
A DV E N T U R E S  I N 
M I S S I O N 
Squad Leader

Hannah Hagadorn 
N AT I O N A L  G E OS PAT I A L-
I N T E L L I G E N C E  A G E N C Y 
Program Manager of 
Professional Development

Anne Sraders 
F O RT U N E 
M AG A Z I N E 
Finance and 
Markets Reporter

Iain Coston 
R E D E E M E R  P R E S BY T E R I A N 
C H U RC H 
Sunday Operations and 
Youth Coordinator

Ivan Olivo 
V I R T U E  W O R L D W I D E 
Associate Integrated 
Producer

Noëlle Elmore 
U N I V E R S I T Y  CO L L E G E 
LO N D O N  ( U C L ) 
Grad Student in Public 
Policy

Megan (LeBlanc) 
Beckman  
M E R C Y  C H E F S 
Marketing and 
Communications Manager

Wesley Parnell 
N E W  YO R K  D A I LY  N E W S 
Journalist

Jon Adler 
C A P I T O L  M U S I C  G RO U P 
Promotion Coordinator

Rachel Cline 
AVA I L 
Advancement Associate

Zsuzsa Williford 
T H E  B O W E RY  M I S S I O N 
Donor Services 
Coordinator

Natalie Hustek 
R E P U B L I C  O F  B O OZ A 
Head of Operations

Stefan Bulic 
T H E  B L A C K S T O N E  G RO U P 
Analyst

Noah Campbell 
B E R N S T E I N 
Associate

Tom Champlin 
I N F O R 
Business Development 
Representative

Isabelle Sandmeyer
S Y S T E M  1 
Search Engine Marketing 
Campaign Analyst

Kyle Kendrick 
G R A C E  &  M E RC Y 
F O U N D AT I O N 
Analyst

Jacob Hutchins 
CO R RY  C A P I TA L 
A DV I S O R S 
Analyst 

Michael Napoli 
CO L U M B I A  U N I V E R S I T Y 
Grad Student in Humanities

Natasha Fedor 
T H E  I N D U S T RY  M G M T 
Production Coordinator

“
 King’s was truly 

amazing and I use the 
things I learned in my 
business and finance 
classes on a daily 
basis!” 

 
Hannah Hagadorn 

 National Geospatial-
Intelligence Agency

87%  
of those surveyed 
in the class of 2019 
agreed or strongly 
agreed that they are 
working in one of  
their preferred fields



1 0 1 12 0 1 9  G R A D UA T E  R E P O R TT H E  K I N G ’ S  C O L L E G E

Brooklyn

The Bowery Mission
Donor Services Coordinator

SeatGeek
Recruiting Coordinator

Infor
Business Development
Representative

Yelp
Franchise Account Executive

Fellowship for the
Performing Arts

Office and
Communications

 Assistant

PEI Funds
Investment Analyst

The Blackstone Group
Analyst

Grace & Mercy Foundation
Analyst

Capitol Music
Promotion Coordinator

Alliance Bernstein
Associate

The Geneva School of Manhattan
Fourth Grade Lead Teacher

Fortune Magazine
Finance and Markets Reporter

Corry Capital Advisors
Analyst 

Avail NYC
Advancement Associate

Cadreon Programmatic
Strategy Associate

Initiative Media
Digital Partnerships

 Associate
Real Vision
Content Operations Coordinator

Influencing  
the  
Big Apple

New York City is a global hub. Here, students have access to internships 
at companies that set the bar for the rest of the world. News outlets such 
as CNBC, CNN, and Fox. Tech companies such as Google, Facebook, and 
LinkedIn. Art institutions like the Metropolitan Museum of Art, Broadway, 
and the Tribeca Film Festival. It is no accident that we chose New York City 
for our campus.

This city influences and shapes culture around the world, and students’ 
time in New York prepares them for wherever God calls them next.

69% 
of the Class  
of 2019 now works  
in New York City

In other cities
LOS ANGELES, C A
I S A B E L L E  AT  S Y S T E M  1
Search Engine Marketing 
Campaign Analyst

WA SHINGTON , DC
H A N N A H  AT  N AT I O N A L 
G E OS PAT I A L- I N T E L L I G E N C E 
A G E N C Y
Program Manager of 
Professional Development

L ANGHORNE, PA
E L L E  AT  J O H N  J AY 
I N S T I T U T E
Fellow

220
student meetings.  
40% included resume 
coaching, 37% internship 
and job finding, 35% career 
planning, and 4% interview 
practice.

300+
students and 26 companies 
at our annual jobs and 
internship fair.

243
opportunities for 
internships, jobs, grad 
school scholarships, and 
key networking events 
were marketed through 
our LinkedIn group, 
KingsConnect.

9
companies visited campus 
to recruit students, including 
the US Department of State, 
First Liberty, and Classical 
Conversations. We visited 3 
companies, including Google 
and Bernstein.

78
for-credit internships.

8
workshops on resumes, 
interviewing, networking, 
LinkedIn, salary negotiation, 
and more.

Office of Career 
Development Stats

7
guest speakers and round 
tables with professionals, 
including “How to Figure 
Out What to Do With Your 
Life” and “How to Get a Paid 
Internship at the NY Fed.” 

89%
of students utilized services 
from the Office of Career 
Development. 

69% 
utilized 3 or more services.
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Through its commitment to the truths of Christianity and a biblical 
worldview, The King’s College seeks to transform society by preparing  
students for careers in which they help to shape and eventually to 
lead strategic public and private institutions, and by supporting 
faculty members as they directly engage culture through writing  
and speaking publicly on critical issues.

56 Broadway, New York, NY 10004 | 212-659-7200 | tkc.edu


